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Paper XIII—PROMOTION MANAGEMENT

(New Scheme)
1e : Three Hours Maximum : 80 Marks
Section A

Answer any ten questions.
Each question carries 1 mark.
30, _ Each answer not to exceed 2 or 3 lines.
What are Non-Commercial Advertising ?
What is Market segmentation ?
What is Push strategy in promotion ?
4. What is a Slogan ?
5. What is Business Ethics ?
6. What is Planning in Management ?
7. What is Social Advertising ?
‘8. What is Concentrated Marketing ?
9. What are Consumer goods ?
0. Name the Marketing Mix.
E i ‘What is a Label ?
2. What s a product ?
V (10 x 1 = 10 man

Section B

Answer any ten questions.
Each question carries 4 marks.
Each answer not to exceed one page. -

by Promotional Mix ? Explain the main types of Promotional Mix.
ising ? Give four examples of materials used in direct advertising.

; affecting the selection of an advertising media ?
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