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Part 111
Paper IX—MARKETING MANAGEMENT
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Section A

Answer any ten questions.
Each question carries 1 mark.

~ Define Marketing.
What are buying motives ?
~ What 1s AIDAS formula ?
_ What 1s skimming price ?
_ What is standardization ?
_ What is conversional marketing ?
~ What is marketing strategy ?
~ What is quota setting ?
_ Expand GATT and WTO.
~ What 1s pricing ?
_ What is primary market ?
_ What is market control ?
(10x1=10n
Section B
Answer any ten questions.
Each question carries 4 marks.
. Explain the features of modern marketing.
. Discuss briefly the causes of failure of new product in the market.
. Discuss the features of consumerism in India.
What are the problems of International Trade ?
. Discuss the criteria or requirements of market segmentation.
What are reference group ?

. What are the facilitating functions of marketing ?
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