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FINAL YEAR B.Com. DEGREE EXAMINATION, AUGUST 2009

Commerce

Paper IX—MARKETING MANAGEMENT

Three Hours

Section A

Answer any ten questions.
Each question carries 1 mark.

Define marketing.

What do you mean by buying motive ?
What is Marketing Research ?

What is Mail Order Marketing ?
Define market segmentation.

What 1s meant by TNCs ?

What is product line ?

What is consumerism ?

What is Demarketing ?

What is Price ?

. *What do vou mean by consumc * bel. ™ our ?

Define services.

Section B

Answer any ten questions.
Each question carries 4 marks.

Explain the various concepts or philosophies of marketing.
Explain the elements of marketing mix.

Discuss the various stages in the buying process.

Explain the different stages of product life cycle.

What are the factors determining the channel of &listribution ?

Write a note on internet marketing.

. Write a brief note on Consumer Protection Act, 1986.

Maximum : 80 Marks

(10 x 1 = 10 marks)
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