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Section A
- 1. This section f:onsists of three bunches of four questions. Answer all questions.
Choose the most appropriate answer from the alternatives given i . "ackets :

1 The traditional concept of marketing focuses on :

(a) Product. (b) Consumer.
(c) Pricing. _ (d) Promoti »
| 2 It is the first function in Marketing :
(a) Production. (b) . Ving.
(c) Advertising. : (d. . arketing research.

3 The stages of product life-cycle are :

: (a) 8. SN Y
o) 4. @ 2. | |
‘4 When a consumer decides t Abuy +ith' ut much logical thinking, the decision is said to be :
(a) Rational. (b) Emotional. | '
(¢) Inherent. : ~ (d) Learned.
II. 5 Goods purchased re~viently and consumed fast one grouped under
(a) Durable. (b) Speclahty.l

(c) Emergency. - (d) 'Non-durable.

6 Excess of brand assets .over brand liabilities is cglled :

(a) Brand loyalty. _ (b) P‘rand Cohort.

(d) Brand satisfaction. - »

() Brand equlty
7 The method of pricing a product by adding a certain percentage of profit to the cost per

unit is : _
(a) Marginal cost pricing. (b) Cost-plus pricing.
(¢) Break-even pricing. (d) Going rate pricing.
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