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SECOND SEMESTER B.Com. DEGREE EXAMINATION, MAY 2015
(CUCBCSS—UG)

Complementary Course

BC 2C 02—MARKETING MANAGEMENT

Time : Three Hours Maximum : 80 Marks

Part A

Answer all questions.
Each question carries 1 mark.

I. Choose the correct answer :

1 Marketing is a process of converting the potential custow °rs .nto
(a) Actual customers. (b) Prosp-:tive customers.
(¢) Marketers. (d) None of t!.ese.

2 Risk bearing is a function of
(a) Research. (h) Wxchange.
(c) Physical supply. (d) Facilitating.

3 Which of the following is against mai -eting concept ?

(a) Demarketing. (b) Meta marketing.

(c) Mass marketing. (d) Mega marketing.

4 Rural consumers are — — -

(a) Pricesersitn . (b) Less price sensitive.
(¢) Qualit~ cons i us. (d) None of these .

5 In asmall marget ——— is better.
(a) Three level channel. (b) Two level channel.
(¢c) Direct marketing. (d) All of these.

II. Fill in the blanks :

6 Introducing a product at low price and increasing the price once the brand succeeds is known
as ——— Pricing.
7 — s the first stage of Product Life Cycle.
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