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Part A

Answer any ten questions.

Each question carries 2 marks.
 

1.  What is Marketing Myopia?

2.  Define marketing management

3.  What is undifferentiated marketing?

4.  What is Product Positioning?

5.  What is maturity stage?

6.  Distinguish between a brand and a trademark.

7.  What is AIDAS formula?

8.  What is meant by mark-up pricing?

9.  Explain Selective Distribution strategy.

10.  What do you understand by the term Breaking Bulk?

11.  What is viral marketing?

12.  What is relationship marketing?

(10×2=20)

Part B

Answer any six questions.

Each question carries 5 marks.
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13.  Briefly explain the factors influencing market mix.

14.  Explain the limitations of market segmentation.

15.  Explain the need for product development.

16.  Mention the advantages of Labeling.

17.  Distinguish between product marketing and services marketing.

18.  What are the types of competition oriented pricing policy?

19.  What are cost based pricing methods? Explain in brief each method.

20.  Briefly explain the phases of logistics.

21.  Explain the tools of Direct Marketing.

(6×5=30)

Part C

Answer any two questions.

Each question carries 15 marks.
 

22.  Explain the different micro and macro environment factors affecting marketing activities.

23.  Discuss various product mix strategies.

24.  What do you mean by pricing of a product? Explain the role of pricing in marketing
strategy.

25.  What is logistics? What are the basic reasons for the emergence of logistics?

(2×15=30)
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