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Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all the questions. 

1. What is marketing? 

 \¢øu°kuÀ GßÓõÀ GßÚ? 

2. What is the modern concept of marketing? 

 |ÃÚ \¢øu¨£kzu¼ß P¸zx GßÓõÀ GßÚ? 

3. Define branding. 

 Aøh¯õÍ SÔ°kuÀ Áøμ¯Ö. 

4. Write a short note on new product. 

 ¦v¯ u¯õ›¨¦ ]ÖUSÔ¨¦ ÁøμP. 

5. What is warehousing? 

 £shPa \õø» GßÓõÀ GßÚ? 
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6. Define grading. 

 uμ® Áøμ¯ÖP. 

7. What is a pricing? 

 Âø» GßÓõÀ GßÚ? 

8. What is a pricing strategies? 

 Âø» EzvPÒ GßÓõÀ GßÚ? 

9. What is mean by personal selling? 

 uÛ¨£mh ÂØ£øÚ GßÓõÀ GßÚ? 

10. Define - Salesman. 

 ÂØ£øÚ¯õÍº Áøμ¯Ö. 

 Part B  (5  5 = 25) 

Answer all the questions. 

11. (a) Explain the evaluation of marketing concept. 

  \¢øu°ku¼ß P¸zx £›nõ©zvøÚ ÂÁ›. 

Or 

 (b) What are the elements of marketing mix? 

  \¢øu¨£kzu¼ß P»øÁ°ß TÖPÒ ¯õøÁ? 

12. (a) Discuss the importance of branding. 

  Aøh¯õÍU SÔ°ku¼ß •UQ¯zxÁzøu ÂÁõv. 

Or 

 (b) What is product policy? Explain. 

  u¯õ›¨¦ öPõÒøP GßÓõÀ GßÚ? ÂÍUSP. 
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13. (a) Discuss the elements of standardization. 

  uμ¨£kzu¼ß TÖPøÍ ÂÁ›. 

Or 

 (b) What are the various sources of marketing finance? 

  £À÷ÁÖ \¢øu¨£kzuÀ {v Buõμ[PÒ ¯õøÁ? 

14. (a) What are the objectives of pricing?  

  Âø» {ºn¯ ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) State the bases of pricing policies. 

  Âø»UöPõÒøP°ß uÍ[PøÍU SÔ¨¤kP. 

15. (a) List out the objectives of personal selling. 

  uÛ¨£mh ÂØ£øÚ ÷|õUP[PøÍ £mi¯¼kP. 

Or 

 (b) What are the features of salesmanship? 

  ÂØ£øÚ¯õÍ›ß ]Ó¨£®\[PÒ ¯õøÁ? 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Explain the patterns of market segmentations. 

 \¢øu¨¤›Âß ÁiÁ[PøÍ ÂÍUSP. 

17. What are the new product development? 

 ¦v¯ u¯õ›¨¤ß ÷©®£õkPÒ ¯õøÁ? 

18. Explain briefly the various functions of marketing. 

 \¢øu°ku¼ß £oPøÍ Â›ÁõP ÂÍUP® u¸P. 
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19. Discuss the various methods of pricing. 

 £À÷ÁÖ Âø» •øÓPøÍ¨ £ØÔ ÂÁõv. 

20. What are the advantages of advertising? 

 ÂÍ®£μzvß |ßø©PÒ ¯õøÁ? 
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