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B.Com. DEGREE EXAMINATION, APRIL 2021 &

Supplementary/Improvement/Arrear Examinations
Second Semester
Commerce
MARKETING
(CBCS - 2017 onwards)
Time : 3 Hours Maximum : 75 Marks
Part A (10 x 2 =20)

Answer all the questions.

1. What is marketing?

FHaSUA (NS CTETDHTE) GTETE ?
2. What is the modern concept of marketing?
Beiar FHasLIL[HSSOET S(HSE CTETDHTE ETETaT ?
3. Define branding.
SianLwimer GOl (S euanyuim.
4, Write a short note on new product.
ydwu suriiy Ans@iy euays.

5. What is warehousing?

LG && SMEned GTeiTMTE) 6Teumen ?



10.

11.

12.

Define grading.

STD EUETWIMIS.

What is a pricing?

N@me GTETHTE) GTETET ?

What is a pricing strategies?

clleney 2 GHEeET eTeTHTEL 666 ?

What is mean by personal selling?

sMUUL L elHLEHET eTETmTed cTEmen ?

Define - Salesman.

cllHLevETITET  GUETWIDI.

(a)

(b)

(a)

(b)

Part B (5 x5=25)

Answer all the questions.

Explain the evaluation of marketing concept.

shansul(Hsdler smsg LflamTngdaar elleurl.
Or

What are the elements of marketing mix?

FhanGIL[HSS6m SeneUlleT FnmseT Wreamel ?

Discuss the importance of branding.
SenLwrerd GHulHsder (psdlwsgieusams elleims).
Or

What is product policy? Explain.

Wil CQEmeTens eTemmmed cTemen ? 6l6mdE)s.
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13.

14.

15.

16.

17.

18.

(a)

(b)

(a)

(b)

(a)

(b)

Discuss the elements of standardization.

STULMNSSOe Fmmigeer cdlaufl.

Or
What are the various sources of marketing finance?

LCaum shangiLhdse Bl ASTIHISET Wrene ?

What are the objectives of pricing?

ellene Bl e CrHr&SmISET WTene ?

Or
State the bases of pricing policies.

lenes@smaransullen gethigamers @0 HS.

List out the objectives of personal selling.

sl L elihueer Crrésmisamen L iquisd(s.

Or
What are the features of salesmanship?

puenarwimeriler SmliLDFRIGET WTamel ?
Part C (83 x 10 =30)

Answer any three questions.

Explain the patterns of market segmentations.

shangLIMeller culgeumisameT olemd:@s.

What are the new product development?

yw suriiber Cubur@ger wremeu ?

Explain briefly the various functions of marketing.

shansull(hgedler Liantlsamer allifleuns aleTEsHD H(mHs.
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19.

20.

Discuss the various methods of pricing.

LoCaum aflenaw penmaenars LMl edleims).

What are the advantages of advertising?

eSleTbLITSSl6m BaTnLOSET WITEneu ?
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